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SOCIAL MEDIA:
Practical aspects about
Facebook and Twitter

Belgrade, 13 November 2016
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Social media is all about 2
USER GENERATED CONTENT B @
and 5

INSTANT @f»
INTERACTION

IKONCRECATE] lm.nn- with you.
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Social Media is location independentaking place online the
Internet is a global village.

Social Medias usergenerated everyone is the publisher and the
people who use the content are also the ones who create |it.
However still: 99% consume, 1% write.

SocialMedia is highly accessible and scalable.
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Social Media and Patient GroupsWHY?

X, Pex Reach out & campaign |
ﬂ ij reach out to patients, policymakers & media

mobilize activists.

- Share

provide information & support
g connectadvocates.
Collaborate, and do research
n Link up with experts
conduct surveys, understand needs,
E_Q‘L,:.z!a-f £ Q collectdata.
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Attention!
Social Media information is transient, but will also stay forever

Whatever you put out intothe web:

A is public (like a poster wall);

A will be there foreverc and will begoogled

AYlF& 0S dzyRSNBRG22R | a @&2dzNJ 2N

own.
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Why should you engage in Social Media?

Social Media will

A increasethe visibility and the impacof your communication,

A helpyoubuild a community buildlongterm relationships andupport
for your cause.

A allow you to start aonversation and interactvith your audience.

Remember:
A YOUare not expected td.IKEhe platformsyour patientsare using.
You need to GO WHERE YOUR PATIENTS ARE.
A Keep in mind 4 things . . Your AUDIENCE
((( ‘))) Your GOALS
- Your TIMING
— YourRESOURCES
L
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|dentify who are you going to speak with:

"H Differentaudiencesneed differentmessagesnd even
different communicatiorchannels.This canvary depending
on countries and local contexts;

"H Select the content of younessageaccording to your
target audience Always try to put yourself in receiver's place
¢ think what you want your audience tiearnand what
emotion you want toevoke.
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|dentify which groupare you trying to communicate with:

Audience Channels

Journalists & media

General public

Patients

Healthcare professionals

Policy makers
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Almost every patient has access to Internbased information
today. Youngelatives are often key in informing eldepwatients.

Age is no longer a challenge in Internet use, but educational level,
languageand ethnicminorities.

Benchmark:

A Howmany printed brochures do you get to
your constituency?

A Haveyou ever assessed effectiveness of
printed media?
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©

X Push messages without listeniray
responding to your audience or
taking the time to learn what they
care about.

"H Be social and conversationaind
talk to other users. Take time to get to
know your audience, so that you can
add value to the @nversation

x Use low quality or too small image

"H Share interesting information _ _
or violate copyrights (!)

shared by others

X Spamyour audience and promote
yourself,

"H Post frequently
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©

"H Create a stream of useful articlée
share.

"H Sharehelpful educational or
entertainment content

"H Respondo criticismin a calm and
constructivemanner.

X

N oy 2
i : Iulllu Do . = N
v

L) 0y —
iy, GEA R = LUILS new <1 /tnnn «] [ nanr

If you havenothingtosayz R2 Yy Q
publish.

Be dryand purely informational,
or post only statements.

Share the same messageany times.
Ignore questions or commentsom

other users,or wait too long to
respond.
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©

"HListen in and learn! | - x Spend all your time listeningnot
Monitor what your audience is saying.  creating something interesting.

"H Keep an eye on statistiaand analyze x Misinterpret statistics:likes for
posts to see what works clicks,

or lack of likes for lack of interest.

"H Use social media managing todis  x Schedulepostsall the time instead
schedule postse(gHootsuite). of being spontaneous and authentic.
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"H{2O0Alf aSRAI a0l tSa dzlddividiayshbpod hePsiznl
one person at a time.
Forums andsocial Media reaches out to 99% that just read

"H Prioritize social medi@hannelss y R SELJ YR GKSY & @&
Invest time in the most popular channetBan starting big and minimize later.
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A Facebook: Most popular channel, serves all a~~-
(except the youngest);

A Usefulfor driving conversations around a
subject, raising awarenesand running

campaigns;
A Startinga Facebook page or grougkeslittle
time althoughbuilding one requires time; B v Avocates Nt 1
A Pagesare for the public, creating huge B s
outreach; = L Pages
A Groupscan be public or private, offering oo
support to patients and thelamilies;
A Eventscan drive your campaign or meeting. S

) ESMO patient advo...
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Very sophisticated tools to target specific
demographics, good farampaigns:
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25/10/2016 Our CML Advocates Network Ad & " 13K 136 ]
16:14 ‘ herence Study is quoted in a Me 4 ’ 30 [ |
24/10/2016 Today is a great day! Welcoming e @ 26K 256 [ ]
15:39 Célia Marin and Lidija Pecova in g 168 (W
1 4 |
13{10/2016 : CML Adv?cates Network shared 5 ) 130
e £-3sociapoForuguesa Contrar 8 Reactions, comments and shares
_— These actions will help you reach more people.
8-, WCMLD 2016 in Pakistan:
; :(2170/2016 & & @ 196

100

80

facebook :
INSIGHTS 40

20

25

== Reactions
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"HPostlinks to articles, news, researchlogs;

"HShare short simple messages and patient stoddsimanize, create empathy;
"H Challenge the audienceAsk questions! Provoke reactions!

"HUse imagesind videos when possible;

"HFriends of friends spread the messageformation appearing on their page,;

"H Good timing:Try to post your messages on Wednesdays and/ or Thursday
between 10 to 3 pm or after 9 pm;

"H Double life- remember that patients may not want to tell their Facebook
friends that they are patients;

"HRead carefully all the comment@nd look at thestatistics (comments, shares
- learn andimprove yourcommunication!
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(2) Mayo Clinic Health System Password Reset

Mayo Clinic Health System (“ Sofia  Pagina inicial

Q— MAYO CLINIC

HEALTH SYSTEM

L\ VAN(®)

CLINIC —

WE BRING I\/IAYQ CLINIC CARE (@ YOU i

Mayo Clinic 0\ _ (L :“. =Py
Health System e La W o) » i ?I

@MayoClinicHealthSystem

HEAILTH
SYSTEM

| Pagina inicial

Soba Gosto Mensagem Partilhar Mais » Regista-te
Fotos _

# Estado [8] Foto/video a- Empresa médica
Videos

Gostos Escreve algo nesta Pagina... , ; % o
4 Procura publicagbes nesta Pagina
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SYSTEM | ERPT
In hopes of saving a life, watch Gigi's Story and share it with others. Then,
schedule a flu vaccine! http://www.shotbyshot.org/stories/gigis-story/
Mayo Clinic
Health System
IMayoClinicHealthSystem

I Pégina inicial
Sobre
Fotos
Videos

Gostos

Eventos Gigi's Story
Notas No Description

WWW.SHOTBYSHOT.ORG | DE ADMIM
PuhlirarfAas

Mayo Clinic
Health System

@MayoClinicHealthSystem

Ve ~

{02NB
V dzS A 0 A 2y e

9y Al ISYS
[ dZNR 2 & A ( o=

Publicagdes

SY%TEM - Mayo Clinic Health System

Who needs the HPV vaccine? How many doses? What about side effects?

Mayo C||n|C Get answers to these questions and more: http://mayocl.in/2ejiGuD
Health System

MayoClinicHealthSystem

Pégina inicial

Sobre

Fotos

Videos

Gostos

Eventos

Notas

Publicagoes

Gosto Comentar Partilhar

What stresses you out? Find your stress management techniques from
Mayo Clinic.

What stresses you out?
» Fantasy football trades

* Holiday shopping

* Awkward gatherings

MAYO
CLINIC

(p
Learn tips for a stress-free finish to 2016. W_]
What Stresses You Out?

Whether it's the stats of your Fantasy Football team or the approaching holiday
season, feeling stressed is not good for your health.

CONNECT.\
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WHAT AREHASHTAGS?

"H Place you key messages using a #hashtag:
# followed by aunique keyworde.g. #MPNCLL16

"H The main purpose ofifashtagss that people can follow posts
of different people or organizations on a specific event or topic
that is happening at the same time.

"HLG QA €S&aa | o2dzi NBaSk NOK |yl
following what is happening while it is happening.
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twitter)

One of the most popular, rapid, instant Social Media service:

G9OSNE aSO2YRX 2y | SN} ISZ
on Twitter which corresponds to over 350,000 tweets sent per
YAYydziSE p o0AftAZY (6S




:'))l
(€

CLL HORIZONS

LEARM » SHARE « GROW

A "Microblogging"¢ something like an
SMS stream, usingt maximum
140charactergper message,;

A Followpeople that provide interesting
news, incl. links;

A Reacltout to people that
don't know you yet);

A Followtopicso | KI'3 KUl 3 &
e.g.#mpncll16.

FOLLOWERS  LIKES
598

TWEETS  FOLLOWING
732 168 39

Tweets Tweets & replies Media

B CML AdvocatesNetwork Retweeted
Zack PW @ZPWLC - 1h

Dr Kostas Stamatopoulos talking about treatment and trials for high

risk CLL #mpncli16 #CLL
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